gdbrand@sina.com

IRehlmBEREdRS
ASIERE
(220232 RAFASHEIMRE)

KT A A G ik 25

JTRAE AN AR (URRERRT RE mlEe) AL T 2013 45, 21 R
ARBUTIEREM . T R EBUFAHRIRAER T EE N R R E R A w2 A
21, NEUMA S R A AR . SIS SR E IR R
W RN ER. MBAA TR, AL G RS, BN R4
WEAL 5150 . HEshE AT .

Retl oK R DERREF K. KAOSE0G AN RIS, TSk
NI AL ARG N e K REUE A, B SRR Q4G A R ST AR (2016
TR BB FEIRE RO BURER . R, 2%, [ER. #7). SE. 3
. A 22Ah. IR, KBE. AL TR BRITANZS . RIS FETIA . R,
SRS R BRI IR dFidh, NSRRI IR T R A4
b2 GURTG FRIR S HUAE 23 51 o S5 WL ZR 48 i LGRS B M . T 2R it hALAR R 25 360
Huley J7RMBRF TR AR IV IR %, DR s, RS
7 B A [ i R B DU R

TR, ] RER. ABUN, | RERBHRES. TREARELE. |THREL
WAME BT TTRERWENIT JRER ST T RREFESENT. TRETYS
WEEHE G B0) FIRAEMITRAIE ST, 7RG ki R R ik 2 k%
HIESE =AFIAERK “2018 T RESIEmHE A E MR SHATE” © “TRK4E
2019 FEHESMEES) 7 . “TTRAE 2020 G EE R EES)” DO E S ERME O
O Mg, mEGATES Bt ETIESER AR ESEREER. A
BT R AR AR KRB, TR AR 500 BRI R AT SR IULAE, BUIMR
S [E R EETR E, Arh E AR E R ek B, B b A LTS AE 1)
Bk, MEHGE R K.



gdbrand@sina.com

o HUSIN AR A R B S 220 Aol 2 B A REAE Y T ATEER:

1. ROk NG, ol i E KR E, A e BN ERIER R,
2« AEPFETEA BRI S AR CRTEUE T, TP R R SR
3 dbMbE A DRI T AT B A SR R S BT 1, B GES 4 e e

2%,

o A PR —F AR A2

1. B ERE B SRR

2. (EEZHEN, PREEE (ARK. EEED Sl W R
IR 2T 01

3. FEUTAER, ORI R AR, S B R R A R
AR

T =AENRAE TR AEN, GRS B 1R F & BRI 5L s
5. A HAh ™ S RIEAE AT N .
=, 2R L5
(—) 2 REIBUR]:
1. PEE SRS TAEB R AER
2. Bz 58 MR E R TAERE IR
3. EEAEMESIEZEREE TAEREZAL. Bk A BN AL o
4. A B L2 AL IS A TAE AT 1B L HIBCR] .
(=) RPN
v DRI B R PARAEL T -
(1D SKBFEHY2P 200000 T
() H Rl KEEHY 2% 40000 TT;
(3) AleKEFEHY2 % 30000 TG;
(4) HH5HFERFHI- T 20000 JT;
(5) FEHFFELLN2 P 10000 JT;
(6) 2 ARFEHAN 2% 5000 TG,
2. NRRIRSCRE. 25, R R e KRR TAEHE B ME S o



) rEstusmRi RS

gdbrand@sina.com

. AR
(—) HRHIE
Ak B EHE AN ARAE L @R e SR R, R ASHIFER A
AR BRI %
(=) MR
7RG AR R AR A Rl PR AE WS B AV IR B A S, AL SR F T A
BT S, I 55 S P L
(=) it
WAEAESHUCENLG, M HIERARIBEINE T, SRR G AT A I
ANEFLE, HEFERSMA S CEBAERE, EXIMAT R MRt 2 .
h. WA
FIMAHTE:  020) 84216403
BRRN: T (paZ=EFF) 13560326688
IMAHLEE: TS X SCHHEE 69 5 AR 7 SCHET 3 A RS Rk 707 =
HLTHE4E: gdbrand@sina.com

IHRA N R R
2023 % 9 H

LA 221420232 AR 2 o WOl iRA



	广东省企业品牌建设促进会
	入会指南
	一、申请加入广东省企业品牌建设促进会的企业会员单位应符合下列要求:
	二、凡有下列情况之一者,不能申请加入本会:
	三、会员的权利和义务  
	四、审批程序
	五、联系方式

